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Your scaled score is between 400 and 495 Test takers who score around 400 Your scaled score is close to 450. Test takers who score around 450 typically

typically have the following strengths: have the following strengths.

* They can infer the central idea, purpose, and basic context of short spoken _ .
exchanges across a broad range of vocabulary, even when conversational * They can infer the central idea and purpose of a written text, and they can
responses are indirect or not easy to predict make Inferences about details |

* They can infer the central idea, purpose, and basic context of extended spoken * They can read for meaning. They can understand factual information, even
texts across a broad range of vocabulary. They can do this even when the when it is paraphrased.
information is not supported by repetition or paraphrase and when it is * They can connect information across an entire text, and they can make
necessary to connect information across the text connections between two related texts.

* They can understand details in short spoken exchanges, even when negative * They can understand a broad range of vocabulary, unusual meanings of

constructions are present, when the language Is syntactically complex, or when
difficult vocabulary is used.

* They can understand details in extended spoken texts, even when it is
necessary to connect information across the text and when this information is
not supported by repetition. They can understand details when the information
is paraphrased or when negative constructions are present.

common words, and idiomatic usage. They can also make distinctions between
the meanings of closely related words.

* They can understand rule-based grammatical structures. They can also
understand difficult, complex, and uncommon grammatical constructions.

To see weaknesses typical of test takers who score around 450. see the

To see weaknesses typical of test takers who score around 400, see the *Proficiency Description Table.
*Proficiency Description Table.

Can infer gist, purpose and basic context

- Percentage of items you answered comrectly on this test form for each one of the Abilities Measured. Your

@ Copyright © 2024 by ETS Al rights reserved i

. 2 75 | Can make inferences based on
based on information that is explicitly information in written texts
stated in short spoken texts
Can infer gi:t, RPN anq basi? c;gntext 100 Can locate and understand specific
based on information that is explicitly .  EEETEITRNERTTTRE information in written texts
stated in exlended spoken texts #

| : | T

LAt Can connect information across multiple
Can understand details in short spoken o%—w?m sentences in a single written text and
lexts _
across texts

+ - +
Can understand details in extended 92 “ e
ikan bk . EeTTTTE——— | Can understand vocabulary in written texts

! ] +
Can understand a speaker’s purpose or 75 . :
implied meaning in a phrase or sentence o I J100% Can understand grammar in written texts
#HOW TO READ YOUR SCORE REPORT: |

Percent Correct of Abilities Measured:

performance on questions testing these abilities cannot be com red to the performance
lesl-takers who take other forms or 10 your own performance on other test forms. 3 e ’

Note: TOEIC scores more than two years old cannot be reported or validated, '
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GENERAL TRAINING Reading and Writing Modules are not designed to test the full range of language skills required for academic purposes.
It is recommended that the candidate’s language ability as indicated in this Test Report Form be re-assessed after two years from the date of the test.
To find out more about IELTS, IELTS band scores and the CEFR levels, please visit ielts.org/scores
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OFFICE OF INTERNATIONAL MBA PROGRAM
College of Commerce, National Chengchi University

B BUA KBE RSB AEE T BAIBE
To the Members of the Scholarship Committee,

It is my great pleasure to write this letter of recommendation on behalf of Ms. Jia-Lian
(Sunnie) Lin. | have the opportunity to observe Sunnie this semester in my Financial
Management class. Sunnie has consistently demonstrated a rare synthesis of academic
rigor and professional leadership that makes her an ideal candidate for this investment.

What initially impressed me most was Sunnie’s exceptional adaptability and intellectual
agility. Despite coming from a non-finance background in Public Relations and Advertising,
Sunnie quickly mastered the theoretical rigors of our core management curriculum,
including finance and accounting. She does not merely absorb theories but is able to
connect complex business logic with her real-world experience at Maserati, showing a
dedication to continuous learning that is rare even among seasoned managers.

Pursuing the dual degree at emlyon business school is a strategic investment in a future
“Cultural Architect”. To my knowledge, her academic roadmap is exceptionally well-
defined with focuses on Customer Experience and Sales Management. Her Al-driven
personalization perfectly addresses the current disruptions in the luxury sector. This synergy
allows her to act as a strategic bridge, capable of translating European brand strategy into
effective Asian market execution.

Furthermore, Sunnie is not a student who settles for traditional management roles; she
is a disruptor seeking to redefine her industry. Her decision to pursue her second year in
France stems from a clear-eyed realization that while NCCU provides the solid managerial
foundation, mastering the soul of brand strategy requires going to the cultural source. She
chose France precisely to acquire the essence of heritage-driven storytelling that will make
her a distinguished a manager when she return to Taiwan.

In conclusion, Sunnie Lin is a dedicated, innovative, and resilient future leader who
embodies the “Early Maker” spirit. Whether representing NCCU on the international stage
or contributing to the Franco-Taiwanese academic and professional exchange, Sunnie will
certainly be a positive addition and a promising future leader. | therefore strongly
recommend her to your scholarship program without any reservations.

Sincerely yours,

Chenghsien Jason Tsai (Z5F{s ) , Ph.D.

Director, the IMBA Program

Chair, Department of Risk Management and Insurance
College of Commerce, National Chengchi University

Rm.607, Yi-Xian Building 64, Zhi-Nan Road, Sec. 2 Taipei 11605, Taiwan
E-mail: imba@nccu.edu.tw https://imba.nccu.edu.tw
Tel: +886 2 2938 7912 Fax: +886 2 2938 7882



OFFICE OF INTERNATIONAL MBA PROGRAM
v College of Commerce, National Chengchi University
Bl BUA AR E SRR TR (URE

To the Scholarship Committee of the College of Commerce,

It is my pleasure to recommend Ms. Jia-Lian (Sunnie) Lin for the College of Business Student
International Exchange Program Scholarship. As a professor at the National Chengchi University
(NCCU) IMBA program, I have had the opportunity to observe Sunnie’s transition from a high-

achieving marketing practitioner to a strategic researcher with immense potential.

While Sunnie entered our program with an impressive 12-year career, including her broad branding
communication experiences and her current leadership at Maserati Taiwan, what stands out most is her
academic agility. She has demonstrated a remarkable ability to master the business logic, such as
financial and operational analysis, and integrate it with her deep industry insights. In class discussions,
she often acts as a bridge, connecting peers interpret the complexities of theoretical implementation

within the real business scenarios.

Sunnie’s scholarship application is particularly compelling because of her research vision. Her proposed
thesis, "Taiwan as the Strategic Trend Lab," moves beyond traditional marketing to address a critical
industry gap. By researching how international brands can leverage Taiwan’s sophisticated consumer
base for global innovation, she is positioning herself to be a key driver in upgrading Taiwan’s service
and brand culture. This project is not just a study abroad plan; it is a strategic blueprint to extract

"Strategic Value" for our local industry.

Furthermore, Sunnie embodies the qualities of a "Global Ambassador" for NCCU. Her pursuit of a dual
degree in France is a calculated move to acquire the cultural vision of storytelling and brand legacy to
complement the rigorous business foundation she has built here at NCCU. I am confident that she will
represent our college with the highest level of professionalism and will return to contribute significantly

to our alumni network and the broader business community in Taiwan.

I strongly recommend Sunnie Lin for this scholarship. She is a dedicated leader who will undoubtedly
maximize this opportunity to benefit both her professional growth and the reputation of National

Chengchi University.

Sincerely,
Stephanie Tsui C_

Department of Accounting, National Chengchi University (NCCU)

Rm.607, Yi-Xian Building 64, Zhi-Nan Road, Sec. 2 Taipei 11605, Taiwan
E-mail: imba@nccu.edu.tw https://imba.nccu.edu.tw
Tel: +886 2 2938 7912 Fax: +886 2 2938 7882
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