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difficult vocabulary is used.

Can infer gist, purpose and basic context

Your scaled score is between 400 and 495. Test takers who score around 400
typically have the following strengths:

* They can infer the central idea. purpose, and basic context of short spoken
exchanges across a broad range of vocabulary, even when conversational
responses are indirect or not easy to predict.

* They can infer the central idea, purpose. and basic context of extended spoken
texts across a broad range of vocabulary. They can do this even when the
information is not supported by repetition or paraphrase and when it is
necessary to connect information across the text.

* They can understand details in short spoken exchanges. even when negative
constructions are present, when the language is syntactically complex. or when

* They can understand details in extended spoken texts, even when it is
necessary to connect information across the text and when this information is
not supported by repetition. They can understand details when the information
is paraphrased or when negative constructions are present.

To see weaknesses typical of test takers who score around 400, see the
*Proficiency Description Table,

Your scaled score is close to 450. Test takers who score around 450 typically

have the following strengths:

* They can infer the central idea and pu
make inferences about details.

» They can read for meaning. They can
when it is paraphrased.

* They can connect information across an entire text, and they can make
connections between two related texts.
* They can understand a broad range of vocabulary, unusual meanings of

common words, and idiomatic usage.
the meanings of closely related words

* They can understand rule-based grammatical structures. They can also

understand difficult, complex. and unc

To see weaknesses typical of test takers who score around 450, see the

*Proficiency Description Table.

rpose of a written text, and they can

understand factual information, even

They can also make distinctions between

ommon grammatical constructions.

Can understand details in short spoken
texts

- 3 ; R &7 Can make inferences based on
based on information that is explicitly o R o0 iformabonin wltoR tas
stated in short spoken texts
Can infer gi:t' purpose and basic context a3 Can locate and understand specific
based on information that is explicitly o T | 100% inf e tis oo
stated in extended spoken texts IffasiaNOmih Writen.leks
100 Can connect information across multiple

sentences in a single written text and
across texts

82
0y I | 100%

Can understand details in extended 96 . ] 95

spoken texts 0% PR | 100"/ Can understand vocabulary in written texts | oo, TSR | 1007
Can understand a speaker's purpose or 93 o 95
implied meaning in a phrase or sentence 07, R | 1007 Can understand grammar in written texts oy RS 0

Percent Correct of Abilities Measured:

| #HOW TO READ YOUR SCORE REPORT:

Note: TOEIC scores more than two years old cannot be reported or validated.

Copyright © 2024 by ETS. All rights reserved,

Percentage of items you answered correctly on this test form for each one of the Abilities Measured. Your performance on questions testing these abilities cannot be compared to the performance of
test-takers who take other forms or to your own performance on other test forms.

% ETS, the ETS legos, and TOEIC are registered trademarks of ETS in the United Statas and other countries, used under license in Taiwan,
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Abstract

In the digital ers, the development and advancement of social media and the rise of e-
commerce have brought more ways for people o butd social relationships and exchange
cansumption information, This study uses data collected in the 2020 Taiwan Communication
Survey, and uses the general population as a sample for analysis, This study finds that people
wheo are more willing to share information about celebrities (high social word-of-mouth) they
follow on socsal petwork sites (SNS) sperdd more money online than others, The badging
social capital of people who are more likely to share such mformation an social platforms is
also higher, thereby indirectly increasing the amount of online consumption, that is, bridging
social capital is an important mediation.

Keyword: social media, social medin WOM, bridging social capital, online consumption
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) MIRTEREIET - (A 88 SEMMAT (8 F A0 R AR R
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BRHRR T ALY PR T RN - 2TEREARAMMNRA -
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RERTOIHEZE - 37 SME B RBUNERMR L F QURAE AR AT 512
[ - {EM BT SEMPTEELZ o - A AT R A - BB AR -
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Putsam (2000) B THHIGHHA R FRESMS AHSIEAT ( Bodiging) LA FRASERT

(Boading) - TI{EM SN HESY « eI @B Granovetter (1973) ZERBREAVRT
PP RBACTHINFEREGRARESH GOVAEES (stong-tie) BIFFMES (weak-
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LA AU B R © 3808 Phua and Ahn (2016 ) BFREREN] FB ST RENHLS
AR AR A ROR AP TS IR - SR EAR R -

S AT« RPTHELUTARR ¢
3 ¢ AR AT SR BRI
B4 R A T AR D B A e

003 (520 - it 7823 R EARERI AR AR 35 R TS 2
IR+ Stat i 4.949 % -

WRSITHIMIRER 109409 A 21 BF 128 31 Hik -+ 3661 128 - BJOMEE
WA AT 2,100 KR 4S9 R - AW AN - REFEEZRER HNRR
IRINTFREASHRR « S 2,568 {4 o EE TILERMOEE, - THEEREE
& - THRHEN ) AEINEAHIE - EEZEA ML 1,677 RIEA -

- SRR

. RN HEREMOR - R ABWM R T UEFEE - KT
MPfE (AW - IG - LINE - Youwbe - B ) (2 M QMRS £
AFRFORR? - RIENEEREE B SN ERRE - #¢ TIEREE
W, (EEA 1) FOERMEE, (S5 S) - RSN ERSRREREL
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AR Hayes (2013) ABRAGIMSTLL "PROCESS | Bt - £ A
i Bootstrap 757% (REVMRSOOEH KR ) - IRFIRZMHHRATITA - RIS
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IR TS AR5 SN A 5 2UF R IR AR ) ( Godes &
Mayzin, 2004) - (HREFEHEBFOROB AILGHET - MR EVRCIN S TR
RAEVTRERRAH - SRR T HERS MO LR R SR - R
REBHEHEANMORESCEMPE T S IR SE - HE2MRRNERTY
i BEIRRE LA S0 -

= WA eRE

BZ AR SOORN TR AU AR OEWOR - ERHLEREMT AL
RS Easett - RIBEDOMF S USEH AN SR ESNET - SRR
HEERMAM CITMRERENI 2N E - SURBERSH AW AN - e @ e T & LMRAR
PRI - CRRE AR R AR SRR SRR @ R AR -
MRS AR A - ARSI @R AT SRR AR S WA E
TW: - MINELAE 2 AR @ R4 DTN DL N 2 A P 1 T - R
A ZRIAINE: - BRI E R (A O 2B R AR -

SFERLERER - AT UEE—SHaRENH AR TR E G P MO
SRR IR B8 - RRSIREUT - SRR AT PR - WRIMHEHRETE
ORI ARSI T MY 0Y @ A T2 52 S8 AR 3 FORR S BTt
 F el SRR B ORI AR ST -

10



Bz - IRBMTIRREAR S
— WIS
L RN S0

CIBI REFGI) 2020 SEMTRINR 2 — A RR R N AERS 0 - AR
BRI P RZ S - (T TG B ERR PR S AR - WY
{RAHBHGRL - &M Z NI W E AR S AR A - R AR E
FCARM LM FE MR RS (KR TURTRANES - RLEEESENET
R (10T EE VR Y SRS O RO B A T LS BHRES AR S SRR
HEFTS -

2 AEEMEEEE ML R R SR A

HE3% Morwitz and Schmittlein (1992 FH AR BURENTST BRI AN 77 20 2
e+ PSCHR VURERET i 251708 A B PRI MR 0 017 B e ML O -
SRR ARETUEFFZT - SHERMUERIEERR SO Y - 21
12 ERRRSATIERN - SEARSEUONRIEWS - HILDEHE - 7 X LT
RN PSR (TLAS TR, (TR, 2020) - EAREG
PIRIE - R T AR - TTAESISREOTA RV - Y - Z EHUSLIE AR S
F - X EHERBEFHIIE L (T RN B A - LR E RN R R
R EN SRR S - M BE TS -

3 e R AGERRT I S BT MO S T 1

£ (2020 EMPFHERIRS: ) S ARBISTT I « (BRI BES A FSENR
HEE b - HENRMIRE R AL SR R B A

4. BT AR

ARG TR BH (cross-sectional survey ) TRRZIIHATH RN
N AR AR A TR A IR B R MR ALY CURNL B3 NIRAYRE - =
HER AR | MLEED - ARRERFA S EATAN AT SRR
SR+ BRI E Oyl -

o REHRRGER

PR - SRS RO B P A RO R LB SR LT+ ORISR VT IR ORALL Y
HEEARAS -« PN T P IR T AMIATANSRR AR T - RRELZA
BA A ELRET (Williams, 2017) - HERNRRPE P LRRTER
SEAERACOT R AT TS SR T G AAAR I AL R R AR
EfEEAEE -

HSBHFEER - PTG RAT R AR WS MOt
LB AHEM ORISR T EEERE R E R A T SRR T
SN S W MR A S 15 SR, -

THREREEE (ROATTEHRRILEF - RAMA MR EH G ST
FERATTFE ) IR - oA ERES - WRRCTLHTARERHEMET ML
B R W A TR A CORINLEE - (EERAIR AR
TRIEET AR EMET &S (TR 2011) -

- RREMEHEMMORSHI R LR SRR R - SHOR -
HHIF y I - SRBLIHIRESRA « BBAHREE AL T MR
KA - TTEEPORAVE MG BERAT T - CEMAMN SR LA 2539 20
¥ EEETRERHEHEMOR OB E R AR BREREEX - HHLPER
AL (G TERAIRS -

FUSERFIAFHERN (WRMEEREND 2020 FBORZ -NEB LGN
B RITTEARBIHERE M A O A RLLAR T F R eI E

[A + QURELFB T IG By« BRI EIME - M FREE QA TEmRe - 16 E
TR NI BB DR ¢ T FB WIS M BRI - AE
FEFE FB IR - 3039 LA FB MSRIBEE ¢ TEF BRAT 1G MIRME D -
18-20 GRAIGEA] IG SRR - FEARTIAD « RIVER BHRE ZF W FHETT T
B - EULETEREER EHE RN A H BT B2 AW - EIE R E
SO WL ORISRz 2 -

L I

18298 R GR-08 SR
L
B 33T WA A FB N2AFE RS (n=16835)
Towrera

i g o~y
RReTENN

Wi 4 TR H AR 10 N R EZMITM (=097 )

=

SRR - POIRAL. (2021). RO MR IR RO IO (2020 4F) M © HNM
FHRMSERE (RERR) . (PRETATREIY S0 R ).
doichttps: /doi.oeg/10.6141/TW-SRDA-DO0216-1

BORARAWEBIA (2021) - ( WAEENBTEINE ) - LA WA -

A (200942 A)- ( TE 2019 B HEFRHETE - G 00 IRHERE AN, )
- (EIRME) - A hupsdiwww.gvm.com twlarticle/56213

BUCER (2022) - (REGOSEFMEAARR) - WL LN TRIA

WA SRR REIR 0 (2020) - (2020 CMIFESIEAINE ) - WL HEEA
IR -

AGPIE TR (2020) - (2020 £ SMTEATAREM N ®) - Bibi: Xk
[ekasidiig

PREER « W - #4E 7 - REFOUL - MIRAGTURRINGT (2021) - CWRARIMRNE
&) - WLl Google HIRLE]

FEHHE. (2011). #5557 Facebook - MESIRAY + B 5T BETEIH LR ML GREZIRI S
T MOTEGE A%, Available from Airiti AiritiLibrary databasc.
(2011 )

FHEE, & BEEIR. (2015). &MMINHEERIE AR - HATERMPREA. (Ineme Use
Types, Social Capital and Happiness in Taiwan), £Z%280% 43 ( 4), 535-587,
BHASEL. (2017). ST SIBEERALN SR T W - SURAL - Easteria

RBEHAIEI B, [The Impact of Multicollincasity on the Evaluations of
Regressors: Comparisons of Effect Size Index, Dominance Analysis and Relative
Weight Analysis in Multiple Regression). 84 #3258 27 ( 3), 65-108.
oi10,6226/n1umr.2017Jan. A103-022
TR Web 2.0 FERISOM THIGTRT AR S0MERS. (2013). {TEURH AR H BT RS,
SN, (2019). HHEBEA RN AT(UE + SEAG - UG RIS O SBRSAE S

database. { 2019 4F)
SR (2020) . TEBVEMONE LEGT RIS ISR FOHOR. T2D A 269, 1-26

T EE

11



Berger, J. ( 2017). Imvisible influence : the hidden forces that shape behavior.

Bourdieu, P, ( 1986), The forms of Capital, In J, Richardson (Ed) Handbook of Theary and

Research for the Sociolgy of Education (pp. 241.258), Westport; Greenwood.,

Bourdieu, P. (n.d,). The forms of capital, Retrieved February 28, 2022, from
Bitps:/iww: ject/phi di
capital htm

Brown, J. J., & Reingen, P. H. ( 1987). Social Ties and Word-of-Mouth Referral Behavior®.
Jowrnal of Consumer Research, 14 ( 3), 350-362. doi:10.1086/209118

Cantril, H. A. G. W. ( 1935). The psychology of radio. New Yoek; London: Harper &

fi

Brothers Publishers.
Chartrand, T. L., & Bargh, J. A. { 1999). The chameleon effect: The jon—beh,
tink and social i ion. Journal of P lity and Social Psychology, 76 ( 6),

893-910. doi:10.1037/0022-3514.76.6.893

Chartrand, T. L., & Dalton, A. N. ( 2009). Mimicry: lts ubsquity, importance, and
functionality. In Oxford handbook of human action. { pp. 458-483). New York, NY,
US: Oxford University Press.

Chy, S-C., & Kim, Y. ( 2011). Determinants of consumer engagement in electronic word-
of-mouth { cWOM) in social ing sites. Journal of 12
30 (1), 47-75. doi:10.2501/1JA-30-1-047-075

Dobb, L. W. ( 1948). Public opinion and propaganda. New York: H. Holt,

Dobele, A., Toleman, D., & Beverland, M. { 2005). Controlled infection! Spreading the
brand message through virl marketing. Business Horizons, 48, 143-149,
d0i:10.1016/j. bushor.2004.10.011

Duffy, K. A., & Chartrand, T. L. ( 2015). The extravert advantage: How and when
extraverts build rapport with other people. Psychological Science, 26 { 11), 1795+
1802, doi:10.1177095679761 5600890

Efron, B. ( 1992). Bootstrap Methods: Another Look at the Jackknife. In S. Kotz & N, L.
Johnson ( Eds.), ughs in Statistics: and (pp.
569-593). New Yark, NY: Springer New York.

Ellison, N. B,, Gray, R., Lampe, C., & Fiore, A, T. ( 2014). Social capital and resource
requests on Facebook, New Media & Society, 16 ( 7), 1104-1121.
d0i:10.1177/1461444814543998

Ellison, N. B,, Steinficld, C., & Lampe, C. ( 2007). The bencfits of Faccbook *fricnds:"
Social capital and college students’ use of online social network sites, Journal of

themselves on the Intemet? Journal of Interactive Marketing, 18 ( 1), 38-52.
doizhttps;f/doi org/10.1002/dir, 10073

Homg, S-M., & Wu, C-L. ( 2020). How behaviors on sccial network sites and online

social capital influence social intentions. ion & 57
(2), 103176. doi-https Jldoi,org/10.1016/},im.2019.103176

Huang, L.-T. ( 2016). Flow and social capital theoey in caline impulse buying. Jowrnal of
Business Research, 69 ( 6), 2271-2283.
doichttps;f/doi, orgl 10,1016/ jbusres 201512042

Ki, C-W., & Kim, Y. K. (2019). The mechanism by which social media influencers
persuade consumers: The role of consumers” desire to mimic. Psychology &
Marketing, 36. doi:10.1002/mar 21244

Kim, J., Kang, S., & Lee, K. H. { 2020). How secial capital impacts the purchase intention
of sustainable fashion products. Journal of Business Research, 117, $96-603.
doizhttps;//doi,org/10.1016/).jbusres 2018.10.010

Knower, F. H. ( 1935). Experimental studies of changes in attitudes: [. A study of the effect
of oral argument on changes of attitude. The Jowrnal of Social Psyckology, 6, 315-
347. doiz10.1080/00224545.1935.9919741

Kramer, A. D. L, Guillory, J. E., & Hancock, J. T. { 2014). Experimental evidence of
massive-scale emotional contagion through social networks. Proceedings of the
National Academy of Sciences, 111 { 24), $788. doi:10.1073/pnas. 1320040111

Lakin, J. L., Jefferis, V. E., Cheng, C. M., & Chartrand, T. L. { 2003). The chameleon
effect as social glue: Evidence for the evolutionary signi of i
mimicry. Journal of Nonverbal Behavior, 27 ( 3), 145-162.
doi:10.1023/A:1025389814290

Lee, J., Park, D. H., & Han, 1. (2011). The different effects of online consumer reviews on
consumers' purchase intentions depending on trust in online shopping malls An
advertising perspective. Infernet Research, 21 ( 2), 187-206.

Levy, S.. & Gvili, Y. ( 2015). How Credible is E-Word of Mouth Across Digital-Marketing
Channels? The Roles of Social Capital, Information Richness, and Interactivity.
Journal of Advertising Research, 55. doi:10.2501/JAR-55-1-095-109

Lueg, J. E., & Finney, R. Z. ( 2007). Interpersonal Communication in the Consumer
Socialization Process: Scale Development and Validation. Journal of Marketing
Theory and Practice, 15 ( 1), 25-39. d0i:10.2753/MTP1069-6679150102

Computer-Mediated Communication, 12 ( 4), 1143-1168. doi:10.1111/5.1083-
6101.2007.00367.x

Fishbein, M. A. L. ( 1975). Belief, attitude, intention and behavior : an introduction to
theory and research. Reading, Mass; Menlo Park, Calif; London; [ete.]: Addison-
Wesley Publishing Company.

Flanagin, A. J., & Metzger, M. ( 2001). Internet use in the contemporary media
eavironment. Human Communication Research, 27, 153-181. doi:10.1111/5.1468-
2958.2001.1b00779.x

Ghahtarani, A_, Sheikhmohammady, M., & Rostami, M. ( 2020). The impact of social
capital and social interaction on customers’ purchase intention, considering
knowledge sharing in social commerce context. Jowrnal of Innovation & Knowledge,
5 (3), 191-199. doi-hutps:fidoiorg/10.1016/.jik.2019.08.004

Godes, D., & Mayzlin, D. { 2004). Using Online Conversations to Study Word-of-Mouth
Communication. Marketing Science, 23 ( 4), 545-560. Retrieved from
httpfwww jstor, org/stable/30036688

Granovetter, M. S. ( 1973). The Strength of Weak Ties. American Journal of Sociology, 78

( 6), 1360-1380. Retrieved from hetp:/iwww jstor,org/stable/2776392

GuEguen, N., Jacob, C., & Martin, A. ( 2009). Mimicry in Social Interaction: Its Effect on
Human Judgment and Behavior,

Hampton, K., & Wellman, B. ( 2003). Neighboring in Netville: How the Internct Supports
Community and Social Capital in a Wired Suburb. City &amp Community, 2, 277
311. doi:10.1046/j.1535-6841.2003.00057.x

Hampton, K. N., Sessions, L. F., & Her, E. J. (2011). CORE NETWORKS, SOCIAL
ISOLATION, AND NEW MEDIA. Information, Communication & Society, 14 ( 1),
130-155. doi:10.1080/1369118X.2010,513417

Hatficld, E., Cacioppo, J. T., & Rapson, R. L. ( 1993). Emotional contagion. Current
Directions in Psychological Science, 2 ( 3), 9699, doi:10.1111/1467-
8721.ep10770953

Hayes, A. F. (2013). 10 mediation, and process
analysis: A regression-based approach. New York, NY, US: Guilford Press.

Haythomnthwaite, C. { 2002). Strong, Weak, and Latent Ties and the Impact of New Media.
The Information Society, 18 ( 5), 385-401, doi:10.1080/01972240290108195

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. ( 2004), Electronic word-
of-mouth via consumer-opinion platforms: What motivates consumers to articulate

Morwitz, V. G., & Schmittlein, D. ( 1992). Using segmentation to improve sales forecasts
based on purchase intent: Which "intenders” actually buy? Journal of Marketing
Research, 29 ( 4), 391-405. doi:10.2307/3172706

NEWTON, K. ( 1997). Social Capital and Democracy. American Behavioral Scientist, 40

( 5), 575-586. doi:10.1177/0002764297040005004

Papacharissi, Z., & Mendelson, A. ( 2011). Toward & new ( er) sociability: Uses,
gratifications and social capital on Facebook. Media Perspectives for the 21st
Century, 212-230. doi:10.4324/9780203834077

Park, D-H., Lee, J., & Han, 1. ( 2007). The Effect of On-Line Consumer Reviews on
Consumer Purchasing Intention: The ing Role of v ional
Jowrnal of Electronic Commerce, 11 ( 4), 125-148. Retrieved from
httpilfwww jstor,org/stablel27751234

Phua, J., & Ahn, S_J. ( 2016). Explicating the 'like’” on Facebook brand pages: The effect of
intersity of Facebook use, number of overall “likes’, and number of friends' ‘likes' on
consumers' brand outcomes. Jounal of Marketing Communications, 22 ( 5), 544-
559. doiz10.1080/13527266.2014.941000

Phua, J., Jin, S. V., & Kim, ). (2017). Uses and gratifications of social networking sites for
bridging and bonding social capital: A comparison of Facebook, Twitter, Instagram,
and Snapchat. Computers in Human Behavior, 72, 115-122.
doizhuips;//doi.org/10.1016/).chb,2017.02.041

Putnam, R. D. ( 2000). Bowling alone : the collapse and revival of American community.
New York: Simon & Schuster.

Resnick, P. ( 2001). Beyond Bowling Together: SocioTechnical Capital.

Richins, M. L., & Root-Shaffer, T. ( 1988). The Role of Evolvement and Opinion
Leadership in Consumer Word-Of-Mouth: an Implicit Model Made Explicit. ACR
North American Advances.

Riegner, C. (2007). Word of Mouth on the Web: The Impact of Web 2.0 on Consumer
Purchase Decisions. Journal of Advertising Research, 47, 436 - 447.

Ruvio, A, Gavish, Y., & Shoham, A. ( 2013). Consumer's doppelganger: A role model
perspective on intentional consumer mimicry. Jowrnal of Consumer Behaviour, 12,
60-69.

Safko, L., & Brake, . ( 2009). The Social Media Bible: Tactics, Tools, and Strategies for
Business Success.

Schiffman, L. G. K. L. L. ( 2000). Consumer behavior. London; Upper Saddle River, NJ.:
Prentice Hall.

12



Sngh, T., Veron-Jackson, L., & Cullinane, J. { 2008). Blogging: A New Play i Your
Marketing Game Plan. Business Horizons, 51, 281-292.
deiz10.1016/ bushor.2008.02.002

Stel, M., & Vonk, R. ( 2010). Mimicry in social interaction: benefits for mimickers,
mimickees, and their interacton. Sr.J Pyyehol, 101 ( P12), 311-323.
deiz10.13480000712609x 465424

Urista, M. A., Qingwen, D., & Day, K. D. ( 2009). Explaining why young adults use
MySpace and Facebook through uses and gratifications theory. Human
Communication, 12 ( 2), 215-229. Retrieved from
htpifmantis_csuchico_edu/login?us

&b=uhBAN=436593978site=chost-}

Wilke, W. H. ( 1934). An Experimental Comparison of the Speech, the Radio, and the
Printed Page as Propaganda Devices: Columbia university.

Williams, D. { 2006). On and OfT the 'Net: Scales for Secial Capital in an Online Era J.
Comput. Medial. Commun., 11, 593-628.

Williams, D. { 2017). On and off the "Net: Scales for Social Capital in an Online Era.
Journal of Computer-Mediated Communication, 11 ( 2), 593-628.
doir10.1111/j.1083-6101.2006.00029.x

Wu, T. ( 1990). Dian hua diao cha ;I tun yu fang fa. Tai bei shi: Lian jing.

Yeh, Y.-H., & Choi, S, M. (2011). MINI-Jovers, maxi-mouths: An investigation of
antecedents to ¢eWOM intention among brand community members. Journal of
Marketing Communications, 17 ( 3), 145-162, doi:10,1080/135272609%3351119

Zhang, J., & Davgherty, T. ( 2009), Third-Person Effect and Social Networking:
Implications for Online Marketing and Word-of-Mouth Communication. American
Jovrnal of Business, 24 ( 2), 5364, doi10.1108/1935518120090001 1

:ilsearch, ebscohost.comflogin aspx2direct=tr

BREEFFIE-2 : BREFREE

METRNTI B ME AT

20248 IEF R - 2024.10 A BUBETH RN E

BREEFEIE-2 : SMEEHEE

202512 BELEREE

2025 'c‘x:funua LR
EEE RS

BMURNRR RHAERD

202412 2RAEERRREFinTechiiE 2025.8 2HHURCEEERHE



2020.12p &

BB RS LIRS A AR ES T Z A
G E/AR R EE LT

s
-

A KAEEER BB LEE RS (AT AHAR) B &/
)= ok (Boh: 336307% ) e kp]e 2 aMR K

RpEHo N Y sepg | agmya QAN (gx)
w2 g < (S40) HATR Y XA — B/ -

SHAREBF "B ALH LS A AR &8 48
Rl HL A B AR AR B -

TGN EABEAREZREEBH PN RBEARRIBLEE ) RERIPEKIE
BANZ AAAEBERAFT  PRALLABLLERARIFRYET
— o yo B2 A TARIANK 0 HF R BRAELFALL -

e B Es KREHER

wH A _ARBEER (B gompsg 225633202

2y gge: 11336300F m g 0985¢5931¢

¥ % R B s ¥ A 1 A


Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User


1145 PIMCORF T EAE L 4L K8 S 4
AEBAETHELFREBEATHRERES

REMATHE5FR
BARMBABTHRE L EANGEE —TBARE  WNERERBEBATHA > AHEL LT
7| FIF -

— REMAFHZBHRER
BB MR AT A
(=) BHABBLAEREN

(=) RULABHZLHEARMZEERE - TU T A HEL
ARSI R BT A

(Z) REHEABHLLEBAIITRAYE LT CHMIT ZTAELEZ
By B35 MV FHFARESRELE LT ERAEERE -

MEREAHBATH » BRZBABTHER P HFXHFLARTHFAZ
AEEAABTHEA(OEERBRATFARSL HETEZ - EFa £
IhEE X > Wbk - REBEE) o

=~ BATHARZIME - BE - HEEFT X
FARAZBARTHERBRARLZRAALES)LHBARA -

FPHAZMBATHEBRABLREAE DL AARPHIBHLLAK
REPZ LRI BARENAR > AKRE FHFERMRAESF LR
IR 0 AT BRI E LRI © AR LIS TR -

= AARHEFAFTRZIAART X

B TRBABTHIREZEIERE > REHBEATHOBEATLZRFER
T HEA] o 2B A B RRARME AT RRE LS L1MERE 15T ABIKAT
BEEEA

(—) BEHRFKHE -

(=) HRELHEAK-

(Z) HKRMWAREE -

(m) FREFLAE - RERFA -



(&) FRME -

W G HEFRFREBATH  BoERRET  KEFETFHAEZL
REBERREFRIRBGAMBE > BIBPRRER LR FH4THEL -

FEF

é‘;‘ﬁik?ﬁ%[‘%@i‘/\%%‘jifm $I§\ ) $j\a/%%%ﬁ¥i?fﬁ%%ﬂ?§f§&ﬁikﬁﬁ$
A RE s RE - FARBAREHAABATHZBHAMIR - 5B BKRERL
LhoFRANBERUEAABATHFRARSRA LMSEBMNRENZRE
AT AR RBBEH o FTEE BAR LIRS T HME T REZA MM
§i 0 HERMBABLRAMBGEETH - AABHLRMA RESEH - %

P EEHRBERZMHEA -

b2
B EHEAN T AP (FLXREFE)
FITAEH Y ¥ R H |15 % ¢ A1 8


Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User

Mobile User


