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Listening
Reading
Total

as administered under the auspices of:
at:
date:

m 3 “-

Updated TOEIC L&R

24430232

This is d in recognition of your achi

An official score report must be submitted to organizations that require a TOEIC score.

A
S

ORIGINAL DOCUMENT HAS WATERMARK ON REVERSE SIDE

P e
SIS s
. o,

ETS) TOEIC.

CERTIFICATE OF A CHIEVEMENT

This is to certify that

LIN CHI-CHEN

achieved the following scores on the

TOEIC?® Listening & Reading Test

490
450
940

Chun Shin Limited

Taiwan

28-January-2024

TOEIC SCALE
Listening: 5495
Reading: 5495

Total: 10-990

154011 -126352 + DYO723E25 * Printed in USA. 776461
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2023 L’OREAL TAIWAN
DIGITAL MASTERCLASS

LOREAL

FOR YOUTH

CERTIFICATE OF COMPLETION

MIGE

IN RECOGNITION OF YOUR GREAT WORK AND EFFORT IN
2023 TAIWAN L’OREAL DIGITAL MASTERCLASS

1st June 2023
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Lancaster E23
University *®

Certificate of Participation

presented to

LIN, CHI-CHEN

In recognition for participation in
Lancaster University - Business Project
( Senior High School, Taiwan , 2018 )

This certificate is awarded from the
Lancaster University
This 5th day of May 2018

Sl Barge _W— Lo

Sunif Runga-, Neul Christie, Angel Yung,
Lancaster University Director Student Recruitment Manaaer,
International Study Centres, International Studert Center
UK & Furope
Lancaster

Unlversity **
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ﬂﬁiﬁ "This is to certify

SIAR ML nl;l-n mil:lle::l '::17Amnmuull’meer'
F201 7 EEERST | 518 » Tratning Program (38 hours of training)
ERST33/NEG - BIGRERMG - ERERRAE - organised by Cultural Affairs Bureas,
Tainan City Government.
L2 L]

TR
Yeh Tse-shan, Director General of
Cultural Affairs Bureau of Tainan City Government

3 I/%in

2017412R238 December 23, 2017



Department of Business Administration
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F2gciss 8 iedag
National Chengchi
Tuition and Miscellaneous Payment Receipt

2 8 Semester : 2
# g Student No. @ 113363026 4% Name : #R¥Fr%

& & Academic Year : 114

g1 College: 7 % x College of Commerce

4?7 Department : & # %7 Master of Business Administration Program

2% Summer Term: 0

Sy ITRM 4% FEE
g7
Tuition Fee 0
st
Miscellaneous Fees 0
Fiep Ak
Base Quota of Tuition and Miscellaneous Fees 0
55y
Credit Fee 0
B2
Language Lab Fee 0
THZ RRLLR Y F
Computer Fee 624
TZ s
Premium for Student Secure Insurance 0
B2 EET
Premium for Overseas Chinese Student Secure Insurance 0
RN
NHI Premium for Overseas Chinese Students 0
R R
Premium for International Student Secure Insurance 0
AR R
NHI Premium for International Students 0
[EREANt
PRC Student Insurance Fee 0
[EReAy =Rt
NHI Premium for PRC Students 0
i 7
Accommodation Fee 0
WA EHEE
Guarantee Deposit for Accommodation 0
BELFRAD :

Dormitory Air-conditioning Fee

&3+ TOTAL

Date © 2026/03/29




IR SRt &K 43

1155 £ & (AY2026/2027) RS2 # 5 4 &5 2 ¥

SET b AR S F R L$ )
& #TMBA Ok Aalto University School of Business (Helsinki) Fall
AIFTRIEE g 51 # 0 Aalto University School of Business (Helsinki) Spring
St % #03% Aalto University School of Business (Mikkeli) Fall
P E AT 7/.0%8 Aston University Business School (Master) Fall
B 7 4 F Ot Audencia Business School (Bachelor) Fall
BBk 0= Audencia Business School (Bachelor) Fall
& #TMBA k0% Audencia Business School (Master) Fall
£ 0% Audencia Business School (Master) Fall
BT 047 Audencia Business School (Master) Spring
bk B OF BI Norwegian Business School Fall or Spring
£ g i 0 Bl Norwegian Business School Fall or Spring
Tk PO Bocconi University Fall
B 7 4 30 05 Bocconi University Fall
P E AT F0h Bocconi University Fall
FA AT #ROJ Bocconi University Fall
£k RO#s Bocconi University Spring
BBk MO Z Bocconi University Spring
£ F #TMBA 790 Bocconi University Spring
B 7 4 0k Burgundy School of Business (Bachelor) Fall
£F ok F0he Burgundy School of Business (Bachelor) Fall
Al 1RO Burgundy School of Business (Master) Fall
B E AT + Oft Burgundy School of Business (Master) Fall
£ #TMBA MO %% Burgundy School of Business (Master) Spring
PAE m O;%iﬁ CATOLICA-LISBON School of Business and Economics Fall
£ 7 #TMBA JF O CATOLICA-LISBON School of Business and Economics Fall
BoE " Oz CATOLICA-LISBON School of Business and Economics Spring
v v Chinese University of Hong Kong Faculty of Business
M RO Administration (Bachelor) Fall
PAE 10z Chulalongkorn University Business School (Bachelor) Fall
£ S1MBA O Chulél(.)ngko'rn University Sasin Graduate Institute of Business Fall or Spring
Administration
EX L % 0% City Universit of Hong Kong College of Business Fall
B 7 4 £ Ofr Corvinus University of Budapest Fall
£ F #TMBA +RO3% Corvinus University of Budapest Fall
BBk REOTE Corvinus University of Budapest Spring
B E AT FROFHE Corvinus University of Budapest Spring
£ 77 #rMBA 04 EADA Business School Fall
B EOE EBS Business School (Bachelor) Fall
BBk % 0% EBS Business School (Bachelor) Spring
B 2O EDHEC Business School (Bachelor) Fall
£ F 210+ EDHEC Business School (Bachelor) Fall
€3k #MOPT EDHEC Business School (Bachelor) Spring
£ geT FOE EDHEC Business School (Master) Fall
£ F #TMBA & O4% EDHEC Business School (Master) Fall
B 7 4 210 ¥ EM Lyon Business School Fall
P E AT ie Ok EM Lyon Business School Fall
£ 7 #TMBA ®0 EM Lyon Business School Fall
(] R N A ¥ O EM Lyon Business School Fall
£ F nE: EM Lyon Business School Spring
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