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Lucas Ting-Pei Chen
Taipei, Taiwan | chendingpei@gmail.com | +886 905 235 750

Profile

A senior in International Business at National Chengchi University with strong experience in data-driven marketing
and strategy. Demonstrated ability to translate market signals and complex information into structured insights.
Seeking to further develop a global perspective through international academic experience and apply these insights to
real-world business contexts.

Education
National Chengchi University Taipei, Taiwan
B.B.A. in International Business, Minor in Japanese Sep 2022 — Present

* GPA:3.97/4.3 | Academic Excellence Award (Fall 2022, Ranked Top 2 in Class)

Professional Experience

Deloitte Taiwan Taipei, Taiwan
Consulting Intern Feb 2026 — Present
* Supported financial institutions in preparing Treating Customers Fairly (TCF) assessment reports in alignment with
regulatory requirements

* Analyzed regulatory guidelines and translated policy requirements into structured evaluation frameworks for
compliance assessments, strengthening the clarity and applicability of regulatory insights

Shopee Taiwan — Marketing, Growth Projects Team Taipei, Taiwan
Marketing Projects Intern Jul 2025 — Dec 2025
* Synthesized competitor promotions, pricing strategies, and user behavior trends to produce weekly insights
supporting growth and SPU defense decisions

* Optimized in-app placements, exposure timing, and campaign routing to improve traffic allocation and coupon
redemption

* Built Excel tracking tools to monitor promotional campaigns and voucher performance, improving campaign
planning efficiency

Project Experience

NCCU Consulting Group Taipei, Taiwan
Project Member Sep 2025 — Present
» Structured a Vietnam market entry strategy using issue trees and hypothesis-driven frameworks to identify key
growth opportunities

* Designed and executed Vietnamese consumer surveys to analyze usage habits, flavor preferences, and packaging
expectations

* Built competitor matrices and synthesized insights into strategic recommendations on positioning, pricing
architecture, and e-commerce launch strategy

Leadership & Extracurricular Experience

NCCU Entrepreneurship Association Taipei, Taiwan
Marketing Team Jun 2024 — Dec 2024
* Planned and executed of three marketing campaigns, including a street-interview video that reached 5,000+ views

* Produced CEO interview content and Reels that increased audience engagement by 250%



* Coordinated a startup competition involving 60 participants and multiple sponsors, contributing to cross-team
collaboration and real-world business exposure

YICFFF News Yilan, Taiwan
Editorial Assistant Jul 2024 — Aug 2024
* Coordinated interviews with international performers, strengthening cross-cultural communication and project
execution

* Supported festival content development, contributing to a record 20,000 single-day attendance

Additional Experience

Introduction to Data Analysis and Programming (Excel & Access) - NCCU (Feb 2024 — Jun 2024)

* Executed a cross-tabulation pivot project using Excel and Access to analyze business data patterns

Sales and Customer Relationship Management - NCCU (Feb 2025 — Jun 2025)

* Applied B2B/B2C sales frameworks and decision-making models to business case analysis

Orientation Camp Activity Group Leader - NCCU (Sep 2023 — Oct 2023)

* Led a team of 12 counselors in designing activity schedules and facilitating the participation of 50 freshmen

Skills & Languages

* Analytical & Strategic Thinking
 Data Analysis (Excel, Access)

* Marketing & Project Management

* Design Tools (Adobe Illustrator, Photoshop)
* Cross-cultural Communication

* English: TOEIC 870

* Japanese: Basic proficiency

* French: Elementary proficiency
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(ETS) TOEIC.

2F., No. 45, Sec. 2, Fi S.Rd., Da’an
Taipei City 106472, Taiwan (R.O.C)

TOEIC® RMB RS CPE (LKL @

PRt
CHEN TING-PEI

Name

2004/02/20

Date of Birth
(yyyy/mm/dd)

24051143

Registration

2024/10/27

Test Date
(yyyy/mm/dd)

Number

Your Score @

495

Individual (October 2024)

Client

@Wlomawns‘ Al rights reserved.

ETS, the ETS logos, and TOEIC are registered trademarks of ETS in the United States and other countries, used under icense in Taiwan,

ST EIRRMRZ NS -

Your scaled score is between 400 and 495 Test takers who score around 400
typically have the following strengths:

« They can infer the central idea, purpose, and basic context of short spoken
exchanges across a broad range of vocabulary, even when conversational
responses are indirect or not easy to predict

* They can infer the central idea, purpose, and basic context of extended spoken
texts across a broad range of vocabulary. They can do this even when the
information is not supported by repetition or paraphrase and when it is

y to connect ion across the text

« They can understand details in short spoken exchanges, even when negative
constructions are present, when the 5 . or when
difficult vocabulary is used.

« They can understand details in extended spoken texts, even when it is
T y to connect i ion across the text and when this information is
not supported by repetition. They can understand details when the information
is paraphrased or when negative constructions are present

To see weaknesses typical of test takers who score around 400, see the
*Proficiency Description Table.

guag Y Yy

Can infer gist, purpose and basic context
based on information that is explicitly
stated in short spoken texts

100%

* TOEIC® BB @110 [BRAAAHTIRA 5 A MRAL A (8 5 {0 MR A M 2 FUR Y - IR BRF
WEMA 2 BRI RE - MREAEGAEERYFRETRESZEAEN - UirMsE

* TOEICEEMBREEAAZIBARBARY - FRFERBAEC A  WHEECIESERAE
B AR EAR MG T - FRIRDERARAIEN  LIRRR AR REEZRE -
* TOEICHLHREMT « O] EMAWIR AR EBREA -

Your scaled score is between 350 and 450. Test takers who score around 350
typically have the following strengths.

* They can infer the central idea and purpose of a written text, and they can make
inferences about details,

* They can read for meaning They can understand factual information, even when
it is paraphrased.

* They can connect infermation across a small area within a text, even when the
vocabulary and grammar of the text are difficult.

« They can understand medium-level vocabulary. They can sometimes understand
difficult vocabulary in context, unusual meanings of common words, and
idiomatic usage

» They can understand rule-based grammatical structures. They can also
understand difficult, . and 1 gr cor ions

p

To see weaknesses typical of test takers who score around 350, see the
*Proficiency Description Table.

If your performance is closer to 450, you should review the descriptors for test
takers who score around 450.

Can make inferences based on
information in written texts

Can infer gist, purpose and basic context
based on information that is explicitly
stated in extended spoken texts

Can locate and undersland specific
information in written texts

Can understand details in short spoken

Can connect information across multiple

sentences in a single written text and 81

o I 100

teucs across lexts

s understand detats v extendad 96 Can understand vocabulary in written texts 95
spoken texts < | ] 0 o, I |0
Can understand a speaker’s purpose or 73 80

implied meaning in a phrase or sentence

Can understand grammar in written texts

o I 100

#HOW TO READ YOUR SCORE REPORT:
| Percent Correct of Abilities Measured:

Percentage of items you answered correctly on this test form for each cne of the Abilities
| test-takers who take other forms or to your own performance on other test forms.
Lane: TOEIC scores more than two years old cannot be reported or validated.

Copyright © 2024 by ETS. Al rights reserved

. Your

testing these abilities cannot be compared to the performance of

===

% ETS, the ETS logos, and TOEIC are registered trademarks of ETS in the United States and other countries, used under license in Tatwan.
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a% ;]k Certificate of Award

BHRB)FE————— A—%
A8 BER BRELREH%£ 4 2 —F8 This certificate is awarded to CHEN, DING-PEI Freshman
£4 BEH A—B—T+—LEEF -S4 Class B, Department of International Business
LYRYBEREARE L HEALLEREER for his/her outstanding academic performance in the
HEIME R AT ALK T KR fall semester, 2022 in accordance with the

Guidelines for Awarding Undergraduate Students of NCCU.

President of National Chengchi University

L= L

PERE ——m Date:September 26, 2025
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Certificate of Employment

142 Name PeR 57t

M5 Gender 2]

4 H & Date of Birth RE93E2H20H
BpEF5% D No. G122520446

ERF9 Department Marketing

B %8 Job Title Intern, Marketing (Growth)
Z 5% B &7 Date of Employment RE114F7H2H
BB B 2 Date of Departure KE114512H30H

DULEBEEREERER, SIEH,

The above information is true to our knowledge.

NEEHE: MMEEBRRIREEHERATSEN AT

Shopee Taiwan Private Limited Taiwan Branch
ATl SHEREBZRIRMES555R1TE
~E)EE: 02-6636-6560

NEMEE: 02-6636-6605
EREESL—4RTE: 56801904
SIAEA: ti5%
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